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Upirn the recommendation of the Board of Management of the University confers this Degree of
DOCTOR OF PHILOSOPHY (MANAGEMENT)

Fis

GHANSHYAM SHARMA

D/sfo Mr. Bhagwan Dass and Mrs. Savitn Devi
on successiul completion of the research work on the title of
“Impact of Advertisement and Brand Image on Consumer Buying Behavior of Electronic Products- Home
Appliances (Washing Machines, Inverters and Microwave Ovens) in National Capital Reglon®
in accordance with the Regulations of the University Grant Commission (UGC), 2016
and awarded on Friday, 24th December 2021
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