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K.R. MANGALAM UNIVERSITY

THE COMPLETE WORLD OF EDUCATION

SUMMARY

In today's rapidly evolving world, the transformative influence of mass media and digital
technologies cannot be overstated. With the ever-expanding reach of information and communication
platforms, it becomes imperative to ensure that even the most remote and traditional communities can
benefit from these advancements. The extension activity on "Sensitization and Impact of Mass Media
and Digital Literacy among Agro Workers and Villagers," conducted in the charming Lakhuwas
Village, sought to bridge this gap and empower the community with essential knowledge and skills.
The activity was conducted in two phases, first Pre-data collection phase and second was post-data
collection phase. In both phases, the data was collected from same respondents of Lakhuwas village
through questionnaire. An awareness campaign was conducted to aware the participants about mass
media and digital literacy before post-data collection. The findings indicate that the awareness
campaign had a positive impact on participants' media literacy and digital literacy levels. However,
there is still room for improvement, especially in recognizing and dealing with fake news and content
planning for social media usage.

Key Words: Mass Media, Digital literacy, Awareness, Awareness campaign.
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Chapter 1: INTRODUCTION

In today's rapidly evolving world, the transformative influence of mass media and digital
technologies cannot be overstated. With the ever-expanding reach of information and communication
platforms, it becomes imperative to ensure that even the most remote and traditional communities can
benefit from these advancements. The agricultural sector plays a pivotal role in the economic and
social development of many regions, including the rural community of Lakhuwas in Sohna. The agro
workers in this region are the backbone of the agricultural activities, contributing significantly to the
cultivation of crops, livestock management, and overall agricultural productivity. Over the years,
advancements in communication technologies have introduced a paradigm shift in the dissemination
of information and knowledge sharing among rural communities, including those engaged in
agriculture.

The rise of mass media and digital literacy has brought forth new opportunities for accessing
information, enhancing skills, and improving livelihoods. Understanding how these mediums
influence the agro workers' practices, attitudes, and knowledge can provide valuable insights into the
process of sensitization and its impact on the rural population.

The primary objective of this extension activity was to sensitize agro workers and villagers to
the various forms of mass media and the vast array of opportunities offered by digital literacy. By
equipping them with relevant skills, we aimed to empower the community to make informed
decisions about their agricultural practices, access valuable information, and establish a stronger
sense of connectivity within and beyond the village. Through interactive workshops, engaging
seminars, and hands-on training sessions, participants were introduced to the world of mass media,
including radio, television, newspapers, and online platforms. They learned how these channels could
be harnessed to enhance their agricultural knowledge, environmental awareness, and socio-economic
growth. Moreover, the digital literacy segment focused on providing practical skills, such as using
smartphones, navigating the internet, and leveraging agricultural applications and resources.

This case study aimed to contribute to the knowledge base on how mass media and digital
literacy can be harnessed to empower and uplift agro workers in Lakhuwas, Sohna, ultimately
contributing to the sustainable development and prosperity of the rural community. The case study
will highlight the strategies adopted, the challenges faced, and the remarkable impact achieved
throughout the project's duration. The insights gained from the participants' experiences, along with
statistical data and qualitative assessments, will serve as a testament to the project's effectiveness and
relevance. We firmly believe that empowering rural communities with media literacy and digital
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proficiency is a stepping stone towards sustainable development and a brighter future. This study not
only documents the journey of our organization but also stands as an inspirational case study for
other institutions and communities looking to drive positive change through mass media and digital
education.

The School of Journalism and Mass Communication conducted an Extension activity (Long term) in
terms of Impact and Sensitizing: Mass Media and Digital Literacy on 29.3.2023 for pre-data
collection and 26.5.2023 for post-data collection, at Lakhuwas, Sohna. The complete extension
activity was coordinated and conducted by Ms. Ritika Choudhary (Assistant Professor), Mr. Karan
Singh (Assistant Professor), Dr. Sarina (Assistant Professor) and Ms. Gauri Joshi (Assistant
Professor), SIMC.

Chapter 2: LITERATURE REVIEW

In the modern era, mass media and digital literacy have become integral components in empowering
communities and facilitating socio-economic development. The present review of literature explores
the existing body of knowledge surrounding the impact of mass media and digital literacy on rural
populations, particularly agro workers and villagers. This comprehensive analysis sheds light on the
significance of media literacy and digital proficiency in bridging the information gap and fostering
positive change in traditional agrarian communities like Lakhuwas Village.

Media literacy plays a pivotal role in enhancing the ability of rural populations to access, analyze,
and evaluate information disseminated through various mass media channels. Research by Thompson
and Meadows (2018) indicates that media literacy programs have been successful in increasing
critical thinking skills among rural communities, enabling them to make informed decisions about
their agricultural practices and environmental sustainability.

The digital divide remains a significant concern in rural areas, where access to digital technologies is
limited. Chen et al. (2019) conducted a study in a rural village similar to Lakhuwas and found that
lack of digital literacy and limited access to the internet hindered the ability of agro workers and
villagers to leverage digital resources for agricultural knowledge and market information.

Mass media, including radio and television, have been widely utilized as channels for agricultural
extension services in rural areas. Li et al. (2020) demonstrated that targeted agricultural programs
broadcasted through radio significantly improved the adoption of improved farming practices among
rural farmers, positively impacting their yields and income levels.

Digital literacy has proven to be a key driver of socio-economic development in rural communities.
A study by Kumar and Singh (2019) revealed that enhancing digital skills in villagers not only
improved access to government schemes and financial services but also promoted entrepreneurship,
thus contributing to poverty alleviation and rural development.

Mobile phones have emerged as essential tools for agro workers, enabling them to access market
prices, weather forecasts, and agricultural information. A study by Rahman et al. (2021)
demonstrated that mobile phone-based agricultural advisory services significantly increased agro
workers' knowledge and income by helping them make informed decisions.

Research by Gupta and Sharma (2018) emphasized the role of digital literacy in empowering women
in rural areas. Increased digital proficiency enabled women to access educational resources,




healthcare information, and income-generating opportunities, leading to greater gender equality and
overall community development.

Chapter 3: OBJECTIVES

To raise awareness among agro workers in Lakhuwas Village about the various forms of
mass media

By highlighting the importance of mass media as a powerful tool for accessing information,
disseminating agricultural knowledge, and promoting environmental awareness, the activity aims
to sensitize participants about the potential benefits they can derive from media engagement.

To equip agro workers with essential digital literacy skills and knowledge.

The objective is to empower the community to confidently use digital tools, thereby enhancing
their capacity to access valuable information, connect with markets, and explore new economic
opportunities.

To showcase practical examples of how mass media and digital literacy can positively
impact agricultural practices in rural settings.

By highlighting success stories of other communities that have leveraged media and digital tools
effectively, the activity seeks to inspire participants to adopt similar strategies for improving
their own farming methods and productivity.

To sensitize students and community members on critical thinking and media evaluation.

To promote responsible use of digital media and combat misinformation.




Chapter 4: RESEARCH METHODOLOGY

This case study employs a mixed-methods approach, combining qualitative interviews and focus
group discussions with quantitative surveys to obtain a comprehensive understanding of the agro
workers' perceptions, experiences, and the extent of their engagement with mass media and digital
literacy tools. The research design is a longitudinal case study, which involves repeated
measurements and observations over an extended period. The study is conducted in two phases,
including pre-data collection, intervention phase (awareness campaigns and sensitization efforts), and
post-data collection phases. Longitudinal research allows for the examination of changes and trends
over time, providing a deeper understanding of the impact of sensitization and digital literacy efforts
on agro workers in Lakhuwas.

Before commencing the sensitization activity, a pre-intervention data collection phase was
undertaken on 29.3.2023 to understand the existing knowledge and perceptions of the participants
regarding mass media and digital literacy.

The research methodology included:

a) Case Study Approach: This study has employed a mixed-methods approach to provide an in-
depth understanding of the sensitization and impact of mass media and digital literacy on agro
workers in Lakhuwas.

b) Sampling: A purposive sampling technique is used to select agro workers based on their level of
engagement with mass media and digital technology.

¢) Data Collection Methods:

e Surveys: Structured questionnaires are used to collect quantitative data during pre-data

collection and post-data collection phases. The surveys will assess participants' media usage
habits, digital literacy levels, access to information, and agricultural knowledge.
Interviews: Semi-structured interviews will be conducted with selected participants to gather
in-depth qualitative data. The interviews will explore participants' experiences, challenges,
and perceptions regarding mass media, digital literacy, and their impact on agricultural
practices.




e Focus Group Discussions: Focus group discussions will be held to facilitate group
interactions and explore collective experiences and opinions related to media usage, digital
literacy, and the effectiveness of awareness campaigns.

d) Data Collection Process:

e Pre-Intervention Data Collection Phase: Baseline data is collected on participants’ media
usage, access to technology, digital literacy levels, and agricultural knowledge. An awareness
campaigns is conducted to promote positive media usage and digital literacy among agro
workers.

Post-Intervention Data Collection Phase: After the pre-data collection phase, data is
collected using the same instruments as in the pre-data collection phase to assess changes in
participants' media habits, digital literacy, and agricultural knowledge.

e) Sample Size: 50 agro workers are selected to participate in the study.

Intervention Phase

Awareness campaign has been conducted which comprises activities such as appropriate use of
digital media platforms, apprised about the websites related to agriculture, applications, policies and
plans which are digitally available through focus group discussion.

Following the completion of the sensitization activity, a post--intervention data collection phase was
conducted on 26.5.2023 at same village on same respondents of phase 1 of data collection to evaluate
the outcomes and impact of the initiative.

The research methodology comprised:

* Post-Activity Surveys: Administering surveys to measure changes in participants' knowledge,
awareness, and behavior towards media consumption and digital platforms.

* Interviews and Feedback: Conducting individual interviews and collecting feedback from
participants to understand their firsthand experience and insights gained from the activity.

* Observations: Making observations during the extension activity to assess participant engagement
and the overall effectiveness of the extension activity.

f) Data Analysis: The collected data through questionnaires is analyzed descriptively.




Chapter 5: DATA ANALYSIS

The School of Journalism and Mass Communication's case study on Mass Media and Digital Literacy
achieved its objectives of creating awareness, promoting digital literacy, and sensitizing participants
about responsible media consumption. By empowering individuals with knowledge and critical
thinking skills, the activity contributed to a more informed and responsible digital society, better
equipped to navigate the complexities of the modern media landscape. The positive outcomes of this
initiative highlight the importance of ongoing efforts to enhance media and digital literacy in the

broader community.

I Pre- Intervention data Collection- Data Analysis and Interpretation

Sensitization and Impact of Mass Media and Digital Literacy among agro workers of
Lakhuwas, Sohna

The below pie-charts represents analysis of data collected through questionnaire during first phase of
data collection of the activity.
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II- Post- - Intervention data Collection Phase- Data Analysis and Interpretation

Sensitization and Impact of Mass Media and Digital Literacy among agro workers of
Lakhuwas, Sohna

An awareness campaign was conducted by SIMC on sensitization and impact of mass media and
digital literacy. After that, post data collection phase was conducted.

The below pie-charts represents analysis of data collected through questionnaire during second phase
of data collection of the activity.
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Chapter 6: FINDINGS

Pre-Intervention Data Collection Phase of the Activity- Findings

A 42.6% of participants use media occasionally for information purposes. Some participants
i.e 34.4% use media always for information.

Television and the newspaper, 45.9% & 29.5% respectively, are the most commonly used
media platforms in daily life. Radio and radio are also used, but to a lesser extent.

A considerable portion of participants use media daily, followed by those who use it more
than two times a week.

Participants spend varied amounts of time using media daily, with a significant portion using
it for 1hour per day.

Information (50.8%) and entertainment (45.9%) are the top reasons for using the mentioned
media platforms.

A significant number of participants (72.1%) own or have access to a smartphone.
Information and education are the primary purposes for using smartphones, followed by
entertainment and job opportunities.

31.1% respondents rely on friends/family as a agriculture-related information source and
31.1% respondents rely on newspaper as source of information.

Participants have varying degrees of frequency in obtaining agriculture-related information
via smartphones.

A significant number of participants i.e 50.8% denied to awareness of agriculture-based
digital platforms/applications.

The frequency of using digital platforms for availing agricultural schemes/policies varies
among participants.

Participants encounter different levels of challenges while accessing information through
digital platforms.

Participants have varying degrees of engagement in learning new agricultural practices
through digital platforms.

Some participants are part of agriculture-related groups/pages, while others are not.
Participants have varying levels of engagement in sharing agricultural knowledge with their
peers through smartphones.

Participants assess themselves with diverse levels of proficiency in smartphone usage,
ranging from experts to beginners.

Intervention Phase

Awareness campaign was conducted which comprised activities such as appropriate use of digital
media platforms, apprised about the websites related to agriculture, applications, policies and plans
which are digitally available through focus group discussion.

Post-Intervention Data Collection Phase - Findings

A maximum number of participants had heard about Mass Media literacy campaigns before
the awareness program.
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A majority of participants (38%) rated their digital literacy knowledge as "less" before the
awareness campaign.

A considerable number of participants felt moderately confident in using digital devices and
the internet.

Participants' media usage revealed that a significant number of them used media for
information purposes.

The most widely used media platform among participants was newspaper and after that radio
and TV the internet.

A substantial number of participants used media multiple times a day, with a significant
portion using it for more than three hours a day.

A significant portion of the participants (a) used social media platforms for 1-2 hourrs per
day.

Participants' responses showed that they sometimes faced problems on social media but not
on a regular basis.

58% participants reveals that the conducted awareness campaign aware them about digital
literacy and positive media usage. 38% participants also revealed that they are highly in
influenced by the campaign. Moreover, 98% respondents said that such types of awareness
campaign should be conducted for those who haven’t participated in the awareness campaign.




Chapter 7: CONCLUSION AND RECOMMENDATION

The pre-data collection highlights the prevalence of media usage for informational purposes and
identifies television and the newspaper as the most frequently used media platforms in daily life.
There is a significant ownership of smartphones, and participants primarily use them for information
and education purposes. Agriculture-related information and knowledge are also sought through
digital platforms, with varying levels of engagement and challenges faced in the process.

The pre-data collection findings show that before the awareness campaign, the participants were
moderately confident in their digital literacy skills and used media primarily for information
purposes. The TV and newspaper were the most commonly used media platform among them, and a
significant number of participants used it frequently for more than three hours a day.

The impact of the awareness campaign was evident, as participants showed increased confidence in
using digital devices and the internet after the campaign. However, some participants still faced
challenges on social media, indicating a need for continuous support and education in media literacy.
The findings indicate that the awareness campaign had a positive impact on participants' media
literacy and digital literacy levels. However, there is still room for improvement, especially in
recognizing and dealing with fake news and content planning for social media usage.

Recommendations:-

Based on the positive impact of the awareness campaign on media literacy and digital literacy
levels, it is recommended to continue organizing regular awareness campaigns in Lakhuwas
Village. These campaigns should focus on reinforcing responsible media usage and critical
thinking skills, particularly when it comes to accessing agricultural information and
combating misinformation.

Design and implement customized digital literacy workshops for agro workers based on their
specific needs and proficiency levels. These workshops should provide hands-on training on
using smartphones, digital platforms, and agricultural apps to enhance their access to
information and improve farming practices.

A comparative study can be conducted to analyze the effectiveness of different media
platforms in disseminating agricultural information among agro workers. This study can help
identify the most impactful media channels for reaching the target audience and optimizing
the allocation of resources for media-based sensitization campaigns.

An investigative can be conducted on the impact of social media platforms on agro workers'
information-seeking behaviors and knowledge acquisition. Focus groups or interviews can be
conducted to delve deeper into how social media influences their perceptions, decision-
making processes, and interaction with peers in the agricultural community.

A replicated case study can be conducted in other rural areas with similar agricultural
demographics to validate the findings and generalize the recommendations. Comparing
results from different regions can provide a broader understanding of the impact of mass
media and digital literacy on agro workers' livelihoods and foster cross-learning among
communities.
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Photo 1- Data collection by SJIMC students during the extension activity

Photo 2- Data collection by SJIMC students during the extension activity




Photo 4- Data collection by faculty member of SJMC




Photo-5 Post data collection by SJMC Students
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Annexure 111
K.R. MANGALAM UNIVERSITY
THE COMPLETE WORLD OF EDUCATION
School of Journalism and Mass Communication
Sensitization and Impact of Mass Media and Digital Literacy among agro workers of

Lakhuwas, Sohna

Survey (Pre-data collection)

Part-A:

Respondent Name (FT G AT ORT AT )= ... ..ttt ettt et et et et et et et et e et et e eeneeneenaneenen
Age (3U)- 1.18-24 2. 25-34 3. 35-44 4. 45 and above

Name of Village (ol ST Ao ) i-. ..o
Gender (ffm): 1. Male (T2W) 2. Female (afgam) 3. Others (31

Education Qualification (F&IfUTer @varam):- 1. 10" 2. 12" 3. Graduate 4. Post Graduate & above
5. None of them

Part- B:

T 1. AT HATT FEAT o 329 | Torelt Hifeam o1 o aed &7
AE B. 7 C. shfi-shoft

. 2 3TT 319 ek sita & fer & & fore wreaw &1 aaer o1feres SuaT ot 82
A. TGER/IHH B. ifegan C. &t D. 3
E. i3 3T(3cid )

T 3 3T HAT &7 fRa IR ST & 82
A. e B. GHTE § &1 oK C.gaE H i o D. 7 I ¥ 31fern
E. 3T § & 1S T8t

. 4 3119 HfAT Su=T & foru foraam awa 39 82
A. TEH e aHn B. 1-2 s/ C.3-4 /= D. 3 g/feT @ s1ftr

Hifear stEa: (Iugw S W e @m):




Q. 5 AT fore 3297 & ToTU Seeiaa WifEaT wiew ™ o1 aad 3Tferes ST &id 22
A. =T B. frem C. TS D. 1Rt o TR 1 e
E. 3Weh g+t F. g 31 (S )

Q. 6. FT ATTH TR | TThT YT AT g TATE GBI 22
AT B. &

Q. 7 AT forE 3297 o ToT0 TTE w1 @ SAferers ST ot 32
A. = B. frem C. TS D. 1R o STV 1 e

E. STk |t F. 313 31 (SToid i) G. AN & (FHTE I 3T ST 72)

Q. 8. T KT ATeTREA WY 3 foTT fera=t T Hifean goa/weiew i w1 Su=iT hed &2
A. 3= B. 9HTE # a1 SR C. 9HTE § 17 a1 D. IE¥IHEAT & IER E.
IR

Q. 9. HfY TR TET T AHTER hT STTUHT S HI T 52
A. fi/afEr B. T forRIv/aT S shrlendi/3T= STTeeniy C. FHTAR F/a BT
D. et E. et F. 32 G. I 31

Q. 10. AT THTE Wl o HIETH & HiT AT ToHAT T AATR Tohel=t SR ITH & 87
A. ot T B. 31mre & it C. it D. gHT E. 3

Q. 11. T HTIH UTH HT HTLTRA T ok FoTT IucTeer uiterehr/ e wiew ™ % T § g AT 82
A 'l B. & C. HegH ¥ § o

Q. 12. 319 Toret oft W ATeTRE AT T ATH IoT & ToTg fohat ar wité wim/fefiree wiew
IUANT A &2

A. FH T B. e 8wt C.&fi=fl  D.gasm
37




Q. 13. FHT, THTER T T Tk Uge o o1 THIE Wi/ ISR Wiewhi| T SULRT il § SATYehT foha=t IR
AT /aTenTatt T FTHAT T TgAT 82

A M B.gew C.wft-aft D, gEIm E. 3TaR

F. ST & (1S Wi T SUANT 2T

Q. 14. 3T FoRaT AR 31u HY SuAT & forw fefrest wewtd it wag & Fai ugfaai @t died 82
A. Tt T B. YTrE & et C.oftaft  D.ghsm E. 31

Q. 15. %1 Y feRiteer wiew v/ AmTéwa & wrea & & foewm & wefem foreft quawr a g #2
A g B. &l C. TN A&l (VTS BIF T ITAT )

Q. 16. ITT 7T AT o AT TATCHIA o HTEAH & HiY § Ha f&ra ARRI/ATT fohe={l I AT il 72
A. Tt T B. YTRIE &t aheft C. wfl-ft D. gHSI E. 31

Q. 17. IFEHAT o AT § Y G ! Tk FHIEH I SUANTRAT o &Y H hl 3TThI?
FNCHLE] B. 7EW C. TG/ T &R D. &1 &

#* The End




Annexure IV

K.R. MANGALAM UNIVERSITY

THE COMPLETE WORLD OF EDUCATION

School of Journalism and Mass Communication

Sensitization and Impact of Mass Media and Digital Literacy among agro workers of
Lakhuwas, Sohna
Survey (Post Data Collection)

Part-A:
1. Respondent Name (3<IXGTAT bl oITH):-

2. Age (3H)- 1. 18-24 2. 25-34 3. 35-44 4. 45 and above
3. Name of Village (3TiTi|' T ATH): -

4. Gender (@D:

1. Male (V) 2. Female (#fgem) 3. Others 31T

5. Education Qualification (2&TT0Te JrardT):-
1.10th  2.12th 3. Graduate 4. Post Graduate & above 5. None of them

Part- B ¢) 3eRarer
FIT 39 SRRl TR I Tgol AT HISAT & TN 3T
AGATE? e) W3

a) &
b) oTel . SRTEHRAT 3T & a1 39 F3foee 3ol 3k
gar & SCAT T YA et H fhefalT TRaEd HEHH
&
STITEehT 31T & gt 319 RfSree arerar & a) TaeaE@@Ag e e
379e ATl T FHeATohet H N2 b) ST 3MREEA

c)

a) SgAFH ) HLIH TIH AREGE
b) A d) Sgd R




e) 3ifa amcaAfda

39 T & 32T | fordr Afsar &1 suver
A §?

a) @

b)

c) FHr-FaY

3T 39 A e F e &§ O fvg areww
FT g 3fF 3T Fd 82
KIECCIR/EIEED]
b) If==Ar
c) <mar
d) s
e) FIS T (3ol HY)

3T TSI H Tl IR 3T AT &2
P REAGED

b) &ea® H & §”

c) Teag H AT R

d) da SR & 3=

e) IWFT H ¥ S AT

g HfZAr 3T & v fohder @\ g ¢ §7
a) T gefiea & A
b) 1-2 =/t
c) 3-4 "effest
d) g 3w
39 |rerel HEAT T (S R hag,
Tidex, SECHITA) &1 39GRT Hd 872

3Rt |l AfSAT W fREr FEE (S 7 ge
&I ST AGHH T, el Faal, FHASS
gaTd, 37S) T TTHAT FAT ST &2

a) & T s o

b) hafl-melr

c) Sgd FH

d) Y o6r

39 |rerer #AfEAr R quasang F e
g oY MfEar gefta A 3R getar Fr Serar &
& forw s=rar arr g

a) &

b) el

7 ARt fohdlr o fewarsr/vega =afda (S &
T Uaw, sloR, Arerel ;ST Qegdn, k) &
HATEIH § I R AT 9red g 82

a) & Fafa s ¥

b) efr-mefr

c) Sgd FH

d) Y =6

iRrer 3R G H GUR §IH & 7 39 fBfSeer
fohar 3R @rer FhaTe 3ruTeT & fahar g7

a) &, 9§ U g3 ¢

b) &, TO JuR g &

c) T, T FUR e G &

39S arH Hiere ASAT CewrAt W g H
IEa w@a & fav a1 hfaar ar @es 82
a) @, #a AMfaw ARk Fww s §
b) @, Hl g Afaar a1 FIH FFT FAC
g

3 Fefr fanelt wrerer Af3T colewiaE @1 IueT
Fh 39 fopdl off SR & vaTRa fRar 82
a) &
b) =Ter

T 3T Frere AZAT W ITgh FAETT ST §
T STl 3YANT A & 3197 @ley ar dard
T & e

a) &, ST s a

b) efr-mefr

c) Sgd A

d) Y o6l

AT 3T AR Az w FEr /vy 9w ==t ar
6T Hd 82




g, AT & @
FafT-elY
g FH
Fefr oTeT

FIT 39S 9T ANAT AT Tlehid HT 3TANT
WA F T T gl AeEr 82

a) &, # U @l Al @ §

b) =, A U HIS WHA Al AL

FAT 9T Y JAeT AP W 39 fHdy Fuahf
& Y S91eT AT fJare H gsT §7
a). & b). #¥&r

T 3T AT FTAT 9T Aeholl AT AT
GeRT FT IgATT Fel N YT Hd g7

a) & ST s o

b) Fa-welT

c) Sgd FHA

d) Y =8

FIT 3TT9eh! ST & T STIRRehdl 31T o AT
Afzar 3k e grerar & s & arsivn Fr sar
3T R & gaTeg &9 @ g e

1

a) &

b) ¥

c) FOEE AP

31T 319 AT 3R SRTERAT & T T AT FASAT H
THTT T HeATeheT F& T 872

a) B HH FHIT

b) A I

c) HALIHAIHATT

d) 3TTYAE

e) ag?raﬁ?m

SR TR F Iger 319 BToree areRar &
RO ¥ fhde aRfIT 27

gl AR

kicric

qcEy

qRfAa

Jgd IR

FIT 379 37T ATl VT &Y FARTRRAT ITTRHATAT T
TARTRER 3T [SiegieT 3780 e H19T 78T ToaT §?

%)

a) @







